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Our "Best in Class" analysis: focus on NESTLE sa 
  
 
 

 
Company Description 

Nestlé is engaged in the business of manufacturing and marketing branded food and beverages. In FY 2010, the company 
had 281,005 employees and total sales of CHF 109.7 billion. Nestlé derived its sales from Powdered and liquid beverages 
(19% of total sales), Milk products and Ice cream (19%), Prepared dishes and cooking aids (16%), Pet care (12%), 
Confectionery (11%), Nutrition (9%), Water (8%) and Pharmaceutical products (5%). The company has a worldwide 
presence. 

Based on Dexia AM’s Sustainability Analysis of the European Food, Beverage & Tobacco (FB&T) and Household & Personal 
Products (HH&PP) sectors, Nestlé has been included in the sustainable universe and categorised as a “Leading” company. 
A brief description of how the company addresses its major sustainability-related issues is given below.  

 

 

 

Macro analysis 

With regard to its Macro score, i.e., the company’s exposure to global sustainability trends, Nestlé is well positioned towards 
the Developing economies, with 4,860 Popularly Positioned Products which provide Bottom-of-the-Pyramid consumers with 
greater access to affordable food products. The revenue from these products represents about 10% of total sales. The 
company also offers a number of Fairtrade-certified products and has developed the Nespresso AAA Sustainable Quality 
Program, under which it pays a premium to those farmers who supply the highest-quality beans. The company also has 
strong exposure to the Emerging Markets (around 35% of sales), in particular in Brazil and China. Health & wellness is also 
an important trend. Although Nestlé manufactures a number of products which may be associated with health concerns (e.g. 
coffee, ice cream, chocolate, sugar confectionery and biscuits), the company has strong exposure to “Goodfor-You” 
products. In 2010, Nestlé derived 11% of its sales from Milk, 9% from Nutrition and 8% from Water.  
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Micro analysis 

As regards its Micro score, i.e., the way in which the company handles its stakeholder relationships, Nestlé displays 
responsible Commercial behaviour (customers). The Nestlé Nutritional Compass, launched in 2005, was the first worldwide 
nutrition labelling initiative from any food company. The Nutritional Compass provides consumers with comparable and 
standardised nutrition information in order to help them to make healthier choices. In 2010, 97% of products sold carried the 
Nutritional Compass on the pack. Nestlé is also committed to responsible advertising and marketing, and its wider Consumer 
Communication Principles “encourage moderation, healthy eating habits and physical activity”. The Environmental Practices 
of Suppliers is also a relevant factor. Nestlé is an active member of the Sustainable Agriculture Initiative (SAI ) Platform, 
which aims to support the development of sustainable agriculture practices worldwide. 
 
 
Company ranking in the European FB&T and HH&PP sectors 

 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

 

Disclaimer 
This document is published purely for the purposes of information, contains no offer for the purchase or sale of financial instruments, does not comprise investment advice 
and is not confirmation of any transaction unless expressly agreed 
otherwise. The information contained in this document was obtained from a number of different sources. Dexia Asset Management exercises the greatest care when 
choosing its sources of information and passing on this information. 
Nevertheless, errors or omissions in those sources or processes cannot be excluded a priori. Dexia AM cannot be held liable for any direct or indirect damage or loss 
resulting from the use of this document. The contents of this document 
may be reproduced only with the prior written agreement of Dexia AM. The intellectual property rights of Dexia AM must be respected at all times. 
WARNING: if this document mentions the past performances of a financial instrument or index or an investment service, refers to simulations of such past performances or 
contains data relating to future performances, the client is aware 
that those performances and/or forecasts are not a reliable indicator of future performances. Moreover, Dexia AM specifies that: 
• in the case where performances are gross, the performance may be affected by commissions, fees and other charges; 
• in the case where the performance is expressed in a currency other than that of the investor’s country of residence, the returns mentioned may increase or decrease as a 
result of currency fluctuations. 
If this document makes reference to a particular tax treatment, the investor is aware that such information depends on the individual circumstances of each investor and 
that it may be subject to change in the future. 
This document does not comprise any investment research as defined in article 24, §1 of Directive 2006/73/CE dated 10 August 2006 implementing Directive 2004/39/CE 
of the European Parliament and Council. If this information is 
a marketing communication, Dexia AM wishes to clarify that it was not designed according to the legal requirements to promote the independence of investment research, 
and that it is not subject to any prohibition on dealing prior to 
the dissemination of the investment research. 
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